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Brief characterisation
TALIS is a yearbook that is handed out to young architects and civil engineers upon their
final degree by their university or university of applied sciences across Germany. This is
done mainly when they receive their diploma or at graduation ceremonies. In addition to
this, TALIS is available in form of an e-paper via the online kiosk „press catalogue“.
TALIS is not supposed to supplement the learning content of the studies, but to enhance
the knowledge and to give food for thought. TALIS aims at junior scientists of the industry
branch, who by their work are to a great extent responsible for the quality of life of today‘s
and future generations.
TALIS is written by professionals for professionals. The chief editor, Ms. Ute Schroeter,
worked as a civil engineer herself for several years, always in close cooperation with architects. Successful architects and civil engineers, as well as senior lecturers and professionals from the industry branch enrich the book with their profound technical contributions.
TALIS on the internet: Via the website www.talisonline.de selected extracts of current and
past TALIS issues are published, which are equally interesting to students as well as architects or civil engineers that already have a job. TALIS editor Ms. Ute Schroeter maintains
the content of the website and keeps it up-to-date with current news.
TALIS communicates with young architects and civil engineers via social networks (facebook, google+, twitter, Xing), it responds to questions or puts topics up for discussion.
Current news, dates and deadlines as well as job postings are published on a regular basis
via facebook: www.facebook.com/TALISonline.
TALIS guides the way towards the future whilst keeping connected to the years of study.
TALIS accompanies its readers for years and already holds a special place in libraries for
architects and planners.
TALIS reaches your future business partners, tomorrow‘s decision makers. By publishing
in TALIS you can exclusively address a young, perceptive target group and lay the foundations for an enduring bond with your company!
Editorial contents are for example:
 Practice oriented tips for a quick start into the job as a self-employed or employed
architect/civil engineer.

Editorial office
jamVerlag GmbH, Lausitzer Straße 9, D-63075 Offenbach, Germany
Phone: +49 (0) 069 86711413, Fax: +49 (0) 69 86711406
www.jamverlag.de, info@jamverlag.de
Dipl.-Ing./Dipl.-Journ. Ute Schroeter
www.talisonline.de · schroeter@talisonline.de
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Terms of payment	2% cash discount within 10 days after invoicing.
30 days net after invoicing.
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 Earn what you deserve: Information on starting salaries, useful tips on salary negotiations.
 Information on the inland job market and abroad.
 Alternatives to the classical career.
 Specialising opportunities for architects and civil engineers.
 Which public and private possibilites for grants are there in terms of starting into
self-employment?
 What do experts think are the future perspectives for these occupational groups? In
what way will the job profile change?
 How to reconcile the job with the family?
 New rhetoric: Presentation methods for job interviews and lectures.
 Useful knowledge for young professionals: How to master the probation period; how
to insure yourself wisely and how to make retirement provisions.
 The works of an architect are to a great extent dependent on the works of an engineer: On the basis of current building projects we demonstrate how this collaboration works out best.
 Notable architects and civil engineers introduce themselves: Their CV‘s and works
shall encourage young professionals.
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Special placement ads
Inner front page
4,600 €		

Inner back page
4,350 €

All prices in Euro excl. VAT.

Full-page ads are positioned in the centre part of the book. Type area ads are featured in the
last chapter of TALIS. This section includes a summary of important addresses, dates and
deadlines as well as a selection of further education studies and master studies. Here the
reader is given information on interesting websites, technical books and magazines.

Digital printing data
Data
high-resolution, uncompressed PDF-X

Proof 	
A colour and position proof has to be delivered or sent in as a pdf.

Advertising on

Online

In order to give future architects and civil engineers access to information they already
need during their studies, TALIS is also published via the internet: www.talisonline.de
Here TALIS partners can advertise on a page of their own with these contents:
• a text of max. 5,000 characters
• up to three images or pdf‘s
• a video
• links to other company websites.
In addition to this, the editorial section features a banner with a short text and a link to
the partner website.
The banner has a fixed width of 320 pixels and a variable height of 250 to 500 pixels.
The banner as well as the short text are also alternately shown on the homepage of the
other partners.
The online ad will be shown on the TALIS website for twelve months. During this period of
time, it may be changed or replaced as often as required without additional costs.

Advertising in the		

jobletter

The TALIS jobletter is published weekly and contains news on construction proceedings,
advice on job applications and a list of links to job offers sorted by areas of expertise which
are mainly meant for junior jobseekers.
The job offers are taken from over 20 different job portals and are checked and added by
independent editors. This makes the TALIS jobletter unique for future architects and civil
engineers, as it is unprecedented.
Graduates in Architecture as well as related areas of expertise, such as landscape architects
or interior designers, town planners or civil engineers, subscribe to the TALIS newsletter.
Advertisements can be placed by means of banners or a text ad including a link for further
information. The ad will be set above the editorial part in the topmost quarter of the jobletter. Advertised events, job offers or architectural information can be additionally published free of charge in combination with an advertising placement on the TALIS Facebook
web page (> 2,500 followers).

Price per jobletter:
 Picture ads: 300 Euro
width 620 pixels, max. height 400 pixel
300 characters text
 Text ads: 250 Euro
500 characters text
 Banners: 200 Euro
width 620 pixels, max. height 400 pixels
Every advertisement includes a link to the customer‘s website.

General Terms and Conditions of jamVerlag for Print and Online Media
1. „Advertising order“ within the meaning of the following General Terms and Conditions of Business shall be understood to mean the contract to publish one or more advertisements or online
advertisements from an advertiser or other space buyer in å publications or on an internet site
for the purpose of circulation.
2. In case of doubt, advertisements or online advertisements must be called for publication within one year of entering the contract. If a contract grants the right to call individual advertisements, the order must be executed within one year from publication of the first advertisement,
insofar as the first advertisement is called and published within the period specified in sentence 1.
3. With contracts, the customer shall also be entitled, within the period agreed or specified in no.
2, to call for advertisements or online advertisements above and beyond the quantity specified
in the order.
4. If an order is not fulfilled for reasons beyond the publisher‘s control, the customer shall be
obliged to reimburse the publisher for the difference between the discount granted and the discount allowed on the actual purchase, without prejudice to any other legal obligations. Reimbursement will not apply if failure to meet the order is attributable to force majeure in the publisher‘s area of risk.
5. Orders requesting the publication of advertisements, inserts or online advertisements in specific issues or at specific positions in the printed publication or online space are carried out if the
customer has declared that the advertisement, online advertisement or insert shall be published
in specific issues or at specific positions of the printed matter or the online space and if this has
been confirmed explicitly to the publisher. Classified advertisements shall be printed in the respective column without the need for any express agreement to this effect.
6. Advertisements that, due to their editorial design, are not readily recognisable as advertisements shall be clearly marked by the publisher using the word „Advertisement“.
7. The publisher reserves the right to refuse advertising orders or online advertising orders - including individual calls for publication under the terms of a contract - and orders for inserts on
the grounds of content, origin or technical form if the relevant advertisement or online advertisement, at the publisher‘s due discretion, violates laws, official regulations or good morals or if
the publisher cannot be reasonably expected to publish them. Orders for inserts are not binding
on the publisher until a sample of the insert has been submitted and approved. Inserts in any
format or make-up leaving the reader with the impression that they are an integral part of the
newspaper or magazine or containing outside advertising will not be accepted. The customer will
be informed immediately if an order is refused.
8. The customer shall be responsible for the punctual delivery of faultless advertising copies and
online advertising media, which meet the publisher‘s technical requirements. The publisher shall
immediately request substitutes for recognisably unsuitable or damaged printing material.
9. If all or part of the advertisement or the online advertisement is printed illegibly, incorrectly
or incompletely, the customer shall be entitled to a reduction in price or to a faultless substitute
advertisement; however, only to the extent to which the purpose of the advertisement or online
advertisement has been impaired. If the publisher is not successful in rectifying the situation
within a reasonable time limit set for this purpose or a substitute advertisement is again not
faultless, the customer shall have the right to demand a reduction in price or to withdraw from
the contract. Claims for damages arising from a positive breach of obligations, culpa in contrahendo and tort shall be excluded - including in the case of orders placed by telephone; claims
for damages from impossibility of performance and default are limited to the replacement of

the foreseeable loss and to the amount of fees payable for the relevant advertisement or insert.
This does not apply in the event of intent and gross negligence on the part of the publisher, its
legal representative or its vicarious agents. Any liability of the publisher for damage due to the
absence of a guaranteed quality shall not be affected. In commercial transactions, the publisher
shall also not be liable for gross negligence of simple vicarious agents; in other cases, the liability
towards merchants for gross negligence is limited to the amount of the foreseeable losses up to
a maximum of the relevant fees for the advertisements. Complaints for defects - with the exception of non-obvious defects - must be put forward within one week from receipt of the invoice.
10. Proof copies shall be delivered only if expressly requested. The customer shall be responsible
for ensuring that the returned proof copies are correct. The publisher shall take into account all
error corrections brought to its attention within the period set at the time the proof was sent.
11. If no specific size requirements are stipulated, the charge will be based on the actual advertisement height or placement size normal for the type of the advertisement or online advertisement
medium concerned.
12. If the customer does not pay in advance, the invoice will be issued immediately, possibly, however, 14 days after the advertisement or online advertisement is published. The invoice is to be
paid within the period specified in the price list and commencing from the time of invoice receipt,
unless any other payment period or prepayment is agreed in the individual case. Any discounts
for early payment shall be granted as specified in the price list.
13. Interest and collection costs will be charged if payment is delayed or deferred. In the event of
late payment, the publisher may defer further execution of the current order until such time as
payment is made and demand prepayment for the advertisements or online advertisements still
awaiting publication. In the event of justified doubts regarding the customer‘s ability to pay, the
publisher is entitled, including during the term of an advertising contract and regardless of the
period originally agreed for payment, to make the publication of further advertisements or online
advertisements contingent on prepayment of the amount concerned and on the settlement of
any outstanding invoice amounts.
14. On request, the publisher shall supply a voucher copy together with the invoice. If it is no
longer possible to procure a voucher copy, a legally binding certificate from the publisher on the
publication and distribution of the advertisement or online advertisement shall take its place.
15. All advertising orders will be processed in line with the applicable data protection regulations.
16. In the event of keyed advertisements, the publisher shall exercise the care of a prudent businessman in the safekeeping and timely forwarding of offers. Registered and express letters
responding to keyed advertisements shall only be forwarded by ordinary mail. Replies to keyed
advertisements shall be kept for four weeks. Replies not collected within this period shall be destroyed. Although under no obligation to do so, the publisher shall return valuable documents. The
publisher reserves the right, in the interest and for the protection of the customer, to open and
inspect incoming offers so as to eliminate any misuse of the keyed advertisement service. The publisher is under no obligation to forward any business recommendations and offers of introduction.
17. The place of jurisdiction for legal action involving business transactions with merchants, legal entities under public law or special funds under public law shall be the headquarters of the
publisher. If the place of residence or customary abode of the customer is unknown at the time
action is brought or if the customer moves its place of residence or customary place of abode
outside the reach of the law after entering the contract, the agreed place of jurisdiction shall be
the headquarters of the publisher.

